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Here we are already at the 
end of September and f ive days 
into Fall.   There are only 37 days 
left unti l  the opening of the 153rd 
National Grange Convention, No-
vember 5 in Bloomington, Minne-
sota.  

Most important of al l ,  TODAY 
is the deadline to reserve your ho-
tel room at the Grange rate. Go to 
our website and learn more, but 
remember, book directly wiht the 
hotel. I  would love to see all  of 
you there!

Last weekend a group of 
Grangers attended the Farm Aid 
Festival/Concert in Wisconsin to 
staff a Grange information booth, 
a ski l ls demonstration (cow’s milk 

soap making) and the Youth Mar-
ket to sell  local fruit and cookies.  

In spite of the rain, i t  was a 
great day of making contacts with 
people from across the country 
(and world) interested in agricul-
ture and food.  Definitely a target 
audience for Grange membership.

You can read details about 
our activit ies elsewhere in this is-
sue, but I was impressed with the 
interest and enthusiasm shown 
by attendees who stopped at our 
booth. 

Each year we have chosen an 
issue to highlight and there are a 
lot of people out there who really 
care about various issues.  

This could be a clue for your 
Grange to attract new members.  

Choose a topic—food waste 

was ours this year—and set up an 
open meeting or forum to discuss 
the issue and what you can do 
about i t  in your community.  

Invite guests to participate 
and help with whatever the group 
decides to do.  This wil l  get them 
involved, get them comfortable 
with your members and loca-
tion, and show them the benefits 
of people working together for a 
common goal.  

To make it even easier, we 
now have food waste fact sheets, 
a game, and recipes on our web-
site www.nationalgrange.org/
foodwaste to get you started with 
your program. 

Packets on other topics wil l 
be coming soon.  

Why not give it  a try?

See you in Minnesota; Food waste info shared

MASTER’S MESSAGE

WELCOME NEW MEMBERS
MARY ELLEN McGORTY

Tughhaunnuck Grange #100 (CT)

BILL PALMER
Tughhaunnuck Grange #100 (CT)

MARIA HORN
Tughhaunnuck Grange #100 (CT)

DOUR PELLETIER 
Tughhaunnuck Grange #100 (CT)

LORNA FICKEN
Gardner Grange #68 (KS)

SANDY VALENCIA 
Marvel Grange #479 (CO)

LAST DAY TO 
REGISTER FOR 
HOTEL AT OUR 

CONVENTION RATE

BOOK NOW:
bit.ly/2mYoTBm
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The Patron’s Chain is the official newsletter of 
the National Grange, published on the second, 
third and fourth Thursday of each month.

TO LEARN MORE ABOUT SUBMITTING  
CONTENT OR ADVERTISING FOR THIS OR ANY 
OTHER NATIONAL GRANGE PUBLICATION OR 
OUR WEBSITE, SEND AN EMAIL TO  
COMMUNICATIONS@NATIONALGRANGE.ORG.

Established in 1867, the Grange is a family fraternal 
organization open to all who seek  to serve others, 
build lifelong friendships and reach their highest 
potential. A part of more than 40,000 hometowns 
since its founding, based on the principles of  
nonpartisanship,  grassroots policy-making and  
equality, the Grange holds the distinction as the  
nation’s oldest agriculture advocacy organization. 

“In essentials, unity; In nonessentials, liberty, In all things, charity.”

®
GRANGE is a registered trademark of 
the National Grange, which also holds a 
number of other marks. 



BY AMANDA BROZANA RIOS
National Grange Communications 
& Development Director

On Saturday, September 21, 
state leaders and national staff at-
tended Farm Aid in East Troy, Wis-
consin, introducing the Grange to a 
large number of the more than 30,000 
event attendees. 

Wisconsin State Grange Sec-
retary Lexi Gegare and her brother, 
Kedric, a Junior Grange member, 
Amber and Kymm Scott, also Wis-
consin Grangers, and National Junior 
Director Samantha Wilkins provided 
assistance with the Youth Market – a 
set of concession stands at which lo-
cal produce and other food products 
from local farms was sold by young 
people interested and involved in ag-
riculture-oriented organizations like 
Grange, FFA and 4-H. 

As part of the event, the Grange 
also provided a demonstration work-
shop on cow’s milk soap making and 
set up a booth at the Homegrown Vil-
lage to introduce concert-goers to the 
issue of food waste and provide them 
a bit of insight into how they can work 
to reduce food waste and lessen the 
environmental impact of such waste.

Minnesota State Grange Lectur-
er Ann Bercher and National Grange 
Communications and Development 
Director Amanda Brozana Rios 
worked to create the materials for the 
program, and were the key present-
ers for the soap-making demonstra-
tion where nearly 100 people learned 
a bit about the dairy crisis and how in-
dividual consumers can find different 

ways to reduce the surplus of milk.
The big hit of the day, howev-

er, was the interactive booth where 
Grangers including National Grange 
President Betsy Huber, Wisconsin 
State Grange President Deb Gegare, 
Wisconsin State Grange Executive 
Committee member Royal Vine, Na-
tional Grange Membership and Lead-
ership Development Director Joe 
Stefenoni, Illinois State Grange Vice 
President Karie Blasingame, Bercher, 
Brozana Rios and Wisconsin State 
Grange Vice President Duane Scott, 
dressed as a browning banana, tested 
attendees’ knowledge of food waste 
and provided them tips and tricks on 
how to reduce waste in their homes.

Attendees were asked if they 
wanted to test their knowledge about 
food waste by playing a game called 
“Higher or Lower,” where a Grange 
booth member would read them a se-

ries of two or three statements with a 
statistic. The participant would have 
to decide if the real number was high-
er or lower than that stated and use a 
higher/lower paddle to indicate their 
response. 

Some of the facts were shock-
ing and helped compel the audience 
member to offer their own experi-
ence when presented a paper with 
10 different commonly wasted food 
types and asked “what food do you 
most throw away?” Based on their 
response, the booth member would 
present them a small display board 
with a paper laminated and mounted 
to it that contained tips and tricks for 
reducing food waste in that category. 

For example, if you said you 
more frequently than you’d like throw 
away apples, you’d get a board that 
explained that apples go bad faster 
if they touch where they are stored, 

Food Waste takes center stage 
at Grange’s Farm Aid booth



so a simple suggestion that may add a few more days of 
shelf life is to keep them from touching by taking them 
out of your fruit bowl and placing them into your refriger-
ator with a bit of space between them. We then offered 
to send all the tips and tricks, as well as recipes to help 
reduce food waste, to the attendees who provided their 
email, or if they did not want to share their email, they 
could visit our website to find the information.

“This is something local Granges can do in their 
communities easily, and it is two-fold,” Stefenoni said. 
“It helps meet our mandate as members to help educate 
the public on agriculture-related issues and encourage 
them to be better consumers and stewards of the land. It 
also allows the person to learn about some of the Grange 
values and see a Grange in action long before they are 
directly solicited to join.”

Brozana Rios said the approach feels more natural 
than asking people immediately to join an organization 
that they may not know much about.

“If you’ve ever been asked out by a complete strang-
er, you know how odd and uncomfortable the kind of cold-
call membership appeals feel,” Brozana Rios said. “This 
helps us introduce ourselves slowly, and show our values 
and our goals and gives them a sense of what role they 
could play or role we can play in their lives.”

Stefenoni encouraged local Granges to try this at a 
future event by downloading the resources for the activity 
on the National Grange’s website.

“The concept is simple: set up a booth at a local farm-
er’s market, in your Grange as part of a larger community 
event and present some quick facts to those who vis-
it your booth about this pressing issue,” Stefenoni said. 
“Then, ask them to provide you their name and email ad-

dress – an added bonus is to request their age range 
and zip code for more targeted messaging at a later date 
- so that you can send them the tips and tricks they saw 
as well as recipes and other details about how they can 
reduce food waste in their homes and their community.”

Any Grange who replicates this activity should con-
tact Stefenoni for more details on best practices for follow 
up emails to those who stopped by the booth and how 
and when to invite them to other Grange events or to join.

“Each Grange is different and all individuals are dif-
ferent, but there are certainly some best practices to ad-
vise and follow in specific situations and that’s the type of 
guidance I’m happy to provide,” Stefenoni said.

Brozana Rios said using well-designed, attractive 
pieces is important because it makes the information con-
sumer more at ease. Print the materials in color and lami-
nate. Consider mounting them to foam core posterboards, 
which can be purchased in packs of 10 for under $20 on 
Amazon (don’t forget to use your smile.amazon.com link 
and set the Grange Foundation as your nonprofit of choice 
to ensure your purchase includes a small donation back!).

“They know you’re an established organization and 
you’re reputable,” Brozana Rios said.

She also said it is important to offer them two ways 
to access the information – go on their own to the website 
so they don’t need to share contact information if they 
are uncomfortable doing so or provide you their email so 
you can contact them with information you’ve presented 
along with other pieces to add value.

The current page also contains the cow’s milk soap 
making recipe, but will be moved soon to its own page 
with more details about the dairy crisis and ways to help 
dairy farmers both as consumers and as advocates.



The National Grange has estab-
lished a partnership with the author 
of the children’s books that focus on 
anti-bullying and kindness, whose 
main character is Oliver the Orna-
ment. 

As part of that partnership, Au-
thor Todd Zimmerman will be at 
convention on Wednesday, Novem-
ber 6 starting at 10 a.m. for a Q&A 
and throughout the day outside the 
Showcase to sign books.

By using the following link to 
purchase a copy of the books, you 
will get the products at-cost but 15% 
will be donated back to the Grange 
Foundation Junior Fund to support 
Junior Grange activities. Go to: tiny.
cc/oliver-grange and use the pass-
word Grange.

The partnership provides dis-
counted copies of the book to Grange 
members and allows Granges to sell 
the book and receive a portion of the 
proceeds so they can put the money 
into a fund used to promote kind-
ness in their communities.

Oliver the Ornament is a sev-
en-book series and related gift line 
that celebrates the tradition and sto-
ries of Christmas ornaments. Every 
ornament has a story and teaches 
the importance of kindness espe-
cially in the face of bullying, which 
has reached epidemic proportions. 

The first story focuses on Oliver, 
a Christmas ornament who has been 
with his human family since Mom 
and Dad’s very first date. Years lat-
er, Oliver, now injured and bullied, 
still has the magic of Christmas in 
his heart. The story follows Oli-
ver’s anticipation of Christmas, his 
heartbreak, and his determination to 
overcome all odds to save the day. 

The unique appeal of Oliver’s 

message of kindness has been hav-
ing a major impact around the coun-
try. Oliver the Ornament named as 
one of the Best New Books by Peo-
ple Magazine. 

Oliver’s anti-bullying theme has 
even struck a chord with the White 
House. First Lady Melania Trump 
chose to read Oliver the Ornament 
at the annual holiday visit to Chil-
dren’s National Hospital in Washing-
ton D.C., a continuing tradition be-
gun by Bess Truman some 70 years 
ago. The first lady’s own initiative, 
Be Best, echoes the concerns of Ol-
iver in teaching kindness and com-
batting bullying.

Oliver’s message is also meant 
to be shared. That’s why a grow-
ing part of the funds earned from 
the sale of Oliver books and gifts is 
donated to children’s charities that 
have an impact, especially on chil-
dren facing difficult times.  

The partnership between the 
Grange and Oliver will provide new 
funds for the Grange. Funds that are 
raised will be divided between Na-

tional Grange and local Granges. 
The funds that go to the Nation-

al Grange will be used for a Grange 
scholarship fund. In this way, Ol-
iver will not only help the National 
Grange spread his positive messag-
es, but will also help put those mes-
sages into action. 

When a local Grange partici-
pates in a fundraising event, it will 
keep 75% of all the funds raised. 
This provides a great new way for 
local Granges to increase assets as 
well as to enjoy spreading the mes-
sage of kindness embodied by Oli-
ver.

Do you like the idea of spreading 
kindness and raising funds for the 
Grange? Here are two easy ways 
Grangers can get involved.

First, you can host a fundraiser 
from your own Grange chapter. For 
every Oliver gift set that your chap-
ter sells, the Grange will receive 
$10. 

Oliver the Ornament has even 
created an event called Oliver’s 
Day of Kindness to support various 
community interests and efforts to 
spread kindness around the country. 
By participating in the Oliver’s Day 
of Kindness program, local Grange 
chapters can host their own commu-
nity event with fun kindness centric 
activities like making greeting cards 
for hospitalized children or the el-
derly, story time and taking a pledge 
of kindness.

The first 100 local Grange chap-
ters to sign up for the program are 
eligible to participate in Oliver’s Day 
of Kindness and the local fundraiser. 
Simply email tmz@olivertheorna-
ment.com for more details on how 
you can start spreading kindness 
and raising money now.

Partnership with Author of Oliver books 
to focus on kindness, benefit Grange





Grange issues statement against new 
Medicare Part D pricing proposal

On Friday, September 20, the National Grange 
issued a statement on the new proposal for sweep-
ing reforms to Medicare Part D – a product many 
rural Americans rely upon in order to get neces-
sary medications – that the Grange says is based 
on f lawed data.

“Every day, rural Americans encounter a mult i-
tude of obstacles when it comes to accessing basic 
health care and treatments. Unfortunately, this new 
proposal does nothing to address the challenges 
facing these patients and instead favors sweep-
ing reforms to Medicare Part D and government 
price-sett ing based on f lawed value assessments 
and prices from countries where patient access is 
already restricted,” the Grange said.

“Though it ’s encouraging that legislators contin-
ue to explore solutions to health care costs, any 
changes that place government savings over a 
patient’s abil i ty to access the most effective care 
is simply not the answer. Congress must ensure 
that any approved changes address patient afford-
abil i ty issues today but also preserve and improve 
our health care system to better meet future pa-
tient needs. Medicare Part D works and is popular 
among our members. Let’s f ix what’s broken, not 
redesign the vehicle. We urge policymakers to re-
ject harmful Medicare restructuring and price set-
t ing proposals and focus on solutions that more 
directly improves patient care and affordabil i ty.”

The National Grange sent a letter Monday, Sep-
tember 23, to ranking members of several House 
and Senate committees encouraging quick review 
and action on the Satell i te Television Extension 
and Localism Act Reauthorization (STELAR). In i t , 
the Grange noted that more than “870,000 satel-
l i te TV customers, mostly in rural areas, wil l  lose 
basic protections that afford them access to basic 

broadcast network programming in places where 
over-the-air signals can’t reach” without such 
Congressional action before the end of the year.

“Rural residents should not be needlessly pun-
ished and their access to network entertainment 
should not be curtai led because they l ive in a less 
convenient area to service,” the Grange said.

Read the ful l  letter at: http://bit. ly/2nhz4Rz

Grange sends letter encouraging Congress 
to reauthorize local broadcast act

National Grange applauds signing of US-Japan trade Deal

The National Grange said on 
Wednesday, Sept. 25, the US-Ja-
pan Trade Agreement signed by 
President Trump was a big win 
for American farmers. 

“The United States-Japan 
Trade Agreement signed today by 
President Trump and Japanese 

Prime Minister Abe is a big win for 
America’s agriculture producers.  
It will give farmers and ranch-
ers more access to our country’s 
third largest food and agricultur-
al export market.  Japan’s 127 
million consumers like the food 
we produce here in America and 

have developed a strong demand 
market there.  Japanese tariffs 
will be reduced on some products 
and eliminated on other products 
with a combined value of $14.1 
bill ion. That’s good news in rural 
America.”



Brothers and Sisters,
For many, actually for most of you, 

it is the most wonderful time of the 
year – state convention time! State 
convention means contests, awards 
and recognition for a job well done 
and time spent discussing Grange 
policy and current events and how 
the two should or shouldn’t intersect. 
State convention also means the 
advancement of members through 
our ritual, the reconnection with long-
time friends and mentors, making 
new friends and hopefully it means 
that our batteries get recharged and 
we get ready and excited for another 
year of Grange!

2019 National Grange Public 
Relations Contest

Entries for the 2019 National 
Grange Public Relations Contest are 
slowly trickling into my inbox. My goal 
is 1,000! Yes, this is very achievable! 
Remember, the primary goal of this 
contest is to share ideas – ideas of 
the types and kinds of events that 
you are doing as well as the ways 
that you are publicizing your events. 
Please share EVERY flyer, poster, 
sandwich board, button, t-shirt, 
Facebook event notice, newsletter, 
placemat, display, parade entry and 
fair booth that you create to advertise 
your Grange – there is no limit on the 
number that can be entered. The 
more entries received the more ideas 
to share!

2019 National Grange Quilt Block 
Contest

Please continue to send me your 
quilt blocks. Quilt blocks do not 
have to go to your state convention 
just send them directly to me at the 
address on the entry form. The more 
the better! Remember, the National 

Grange Quilt Block 
Contest is open to 
members and non-
members alike. 
Also, there is a 
junior division for 

those 5-13 years of age and we just 
added a men’s division in addition to 
the adult division. All three divisions 
will have a first, second and third 
place awarded with the same $50, 
$30 and $20 prize money.

2019 National Grange Quilts of 
Valor Presentation

I am still in search of Grange 
Veterans or active-duty personnel 
who will be present for the evening 
session at the upcoming National 
Grange Convention in Bloomington, 
Minnesota on Wednesday, November 
6th and who have NOT yet been 
presented with a Quilt of Valor through 
the Quilts of Valor Foundation. This 
will be the third consecutive year that 
we will have partnered with the Quilts 
of Valor Foundation to present quilts 
to our own Veterans and active-duty 
personnel at our annual session and it 
is a wonderful tribute to their service. 
Please contact me (see contact 
information below) with the Veteran 
or active-duty member’s full name, 
branch of service, years of service 
and Grange name, number and state.

2019 Grange Foundation Mercantile
Once again the Grange Foundation 

Mercantile will be open for business 
in 2019 at the 153rd annual National 
Grange convention in Minnesota 
this November. The success of the 
Mercantile in raising funds for the 
National Grange Foundation is based 
on the generosity of our members 
and friends who donate their 
beautiful handicrafts to the cause. 

Please share this information with 
fellow Grangers, family members, 
friends and neighbors who create 
beautiful items and who might be 
persuaded to donate a couple to our 
Foundation.

2019 National Grange 
Photography Showcase

State Grange Lecturers, please 
remember to identify your Best of 
Show photograph and bring or send 
it to the National Grange convention 
to be part of the 2019 National 
Grange Photography Showcase.

2019 Evening of Excellence
State Grange Lecturers, please 

make sure to submit your Best 
of Show talent entry for our 2019 
National Grange Evening of 
Excellence to be held on Friday, 
November 8, 2019 at the Double 
Tree by Hilton Bloomington – 
Minneapolis South. The address 
is 7800 Normandale Boulevard, 
Bloomington, Minnesota 55439. 
Each State Lecturer is responsible 
for certifying their state’s Best of 
Show winner and for submitting the 
registration paperwork by October 
31, 2019.

Thanks for all you do!
Please contact me by Email at 

lecturer@nationalgrange.org or 
by phone at 509.953.3533 (voice 
or text) if you have questions or 
comments.

Be a DO·er!
Fraternally yours,

 

Christine E. Hamp, Lecturer
National Grange

Lecturer’s round-up and preview
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2019 National Grange Public Relations Contest 

 
 
STATEMENT OF INTENT 
The ability of our Granges, at every level, to successfully promote specific events or the Grange as a 
whole is necessary and important. The goal of the National Grange Public Relations Contest is to 
recognize the public relations work being done by our Granges across the country and to share this work 
with other Granges with the intent of fostering more public relations efforts. The more Grange public 
relations occurring within our communities, the better! 
 
 
RULES 

A. The National Grange Public Relations Contest is open to all Granges (State, Pomona, 
Community, Junior), Grange committees or Grange groups (i.e., auxiliary, youth, Junior 1+). 
 

B. A Public Relations item may be a flyer, poster or advertisement; a short video; a radio commercial 
or announcement; a social media post; a press kit or media release; a shirt, button or other 
wearable item; or anything else you create to promote Grange. 
 

C. All contest entries must be received electronically as an audio or video file or as a .pdf or .jpg 
document by the National Grange Lecturer by October 31, 2019. Send entries to: 
lecturer@nationalgrange.org. 

 
D. Any entries received after the deadline will not be judged. However, all entries received will be 

electronically exhibited at the 153rd National Grange convention in Minneapolis. 
 

E. There are two (2) divisions: 
 Created by a professional (paid or in-kind). 
 Created in-house (without professional assistance). 

 
F. There is no limit on the number of Public Relations items that can be submitted by any Grange, 

Grange committee or Grange group. Each item will need a short explanation of how it was used. 
 

G. If your Public Relations item is wearable please take a photo/s of the item and submit the photo/s. 
 

H. All entries will be shared by the National Grange with State, local and Junior Granges across the 
country. 

 
I. A 2019 National Grange Public Relations Contest Entry Form must be completed for each Public 

Relations item submitted. 
 
 
PRIZES 
Monetary prizes will be awarded: 1st - $200, 2nd - $100, 3rd - $50 and 4th - $25 in each division. 



 

2019 

 
2019 National Grange Public Relations Contest 

 
 

ENTRY FORM 
 

 

Grange/Committee/Group Name:         No.:      State:    

 
Title of Public Relations Item:             
 
Explanation of how this item was used:           
 
               
 
 
Division: 
 
 - Created by a professional (paid or in-kind) 

 - Created In-house (without professional assistance) 

 
Contact Info: 
 
Name:                

Address:                

City:           State:    Zip:     

Email:          Phone:       

 

All contest entries must be received electronically as an audio or video file or as a .pdf or .jpg 
document by Christine Hamp, National Grange Lecturer by October 31, 2019. 
 
Email entries to: lecturer@nationalgrange.org 
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The Grange Foundation Mercantile is seeking donations of high-quality 
handcrafted items (wood carved items, knife blocks, cutting boards, hand or 
machine-made quilts, leatherwork, upcycled art, metalwork, painted metal or 
cutouts, handmade fishing flies; driftwood items, antler arts, rock art, stained 
glass, gemstone/sterling jewelry, felted craft, hand-spun yarn, baskets, etc.). 

Donations may be hand-delivered to the 153rd Annual National Grange 
Convention or sent to the Oliver Hudson Kelley Farm at 15788 Kelley Farm 
Road, Elk River, MN 55330.  If delivering to the DoubleTree by Hilton 
Bloomington-Minneapolis South, donations must be received by Tuesday, 
November 5, 2019.   Donations sent must be received by no later than 
October 31 and should be clearly marked ATTN: GRANGE MERCANTILE.

Once received, the items will be prepared for sale at the Mercantile and all 
profits will go to the Grange Foundation, a charitable 501(c)(3) organization. 
All donations will receive a thank you letter from the Foundation.

Calling all crafters

Grange 
 Foundation

The

Bind · Sculpt · Forge · blow ·  SOLDER · carve ·  WELD
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→→ →→
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Mercantile

Grange Foundation

2019

Questions or inquiries? 
Contact National Grange Lecturer Christine Hamp at 

lecturer@nationalgrange.org or by phone at (509) 953-3533.



 

2019 

The Grange Foundation Mercantile 
 

DONATION FORM 
 

2019 
 
 
Name:               

Address:               

City:          State:     Zip:     

Email:         Phone:       

 

Grange Member:    Non-Member:   

Grange Name:        No.:     State:     

 

Estimated $ Value:     

  
 EACH item donated must have a completed Donation Form. 

 
 Please bring all donations with you (or send with a friend) to the 153rd National Grange 

convention in Minneapolis, Minnesota. 
 
 If shipping donations, all donations must be received at the Oliver Hudson Kelley Farm by 

October 31, 2019. 
 
 

Ship donations to: Oliver Hudson Kelley Farm 
Attn: Grange Mercantile 
15788 Kelley Farm Road 
Elk River, MN 55330 



 

2019 

The Grange Foundation Mercantile 
 

DONATION FORM 
 

2019 
 
 
Name:               

Address:               

City:          State:     Zip:     

Email:         Phone:       

 

Grange Member:    Non-Member:   

Grange Name:        No.:     State:     

 

Estimated $ Value:     

  
 EACH item donated must have a completed Donation Form. 

 
 Please bring all donations with you (or send with a friend) to the 153rd National Grange 

convention in Minneapolis, Minnesota. 
 
 If shipping donations, all donations must be received at the Oliver Hudson Kelley Farm by 

October 31, 2019. 
 
 

Ship donations to: Oliver Hudson Kelley Farm 
Attn: Grange Mercantile 
15788 Kelley Farm Road 
Elk River, MN 55330 





GOOD DAY! 
VOL. 3,  ISSUE 3

68 pages of good informa-
tion for Granges, coverage 

of Grange Revival and much 
more. $5 each + $2 shipping.

DEADLINES 
IN SPOTLIGHT

MEMBERSHIP D ISPLAY CONTEST
September  30 ,  2019
membersh ip@na t i ona lg range .o rg

JUNIOR COMMUNITY SERVICE REPORTS
October  1 ,  2019
na t i ona l j un io rg range .o rg / commun i t y - se rv i ce -2 /

ALL LECTURER’S  CONTESTS/PROGRAMS*
Including qui l t  b lock & PR contest
October  31 ,  2019
*Th is  i s  a  hard  dead l ine  as  Nat iona l  Lec tu re r  leaves  fo r  conven-
t ion  on  Nov.  1 .  A l l  ear ly  en t r ies  g rea t l y  apprec ia ted .

na t i ona lg range .o rg / l ec tu re rs -p rog ramming /

Help us welcome 
New members 
Each week in the Patron’s Chain 

and starting in the Winter 2019/20 
(V3I4) issue of Good Day!, we will 
welcome new members into our 
Order whose information has been 
submitted online. 

Anyone can submit this infor-
mation, not just Subordinate Secre-
taries. We hope you all will help to 
make sure new members feel wel-
come and connected to the Grange 
immediately upon joining.

Please use the following link 
to ensure new members for all of 
2019 are recognized in the next 
issue and keep up throughout the 
year as you welcome new Broth-
ers and Sisters into your Grange: 

tiny.cc/NewGranger 





Remember to Visit our Grange Store ™   
www.promoplace.com/grange!
Order on line or call Monroe Classic, Inc.  

1-800-868-2330 
or email sales@monroeclassic.com

Was $12.00

Now $4.00

Now $4.00

Was $10.00

Was $20.00

Now $6.00

Was $22.00

Now $10.00

Decal, 10” H x 8-1/2” W  
$3.50 ea

Logo’d Promotional Items, Signs, Banners, Plaques/Awards, 
Official Sashes, Regalia, Jewelry, Wearables, Business Cards, 

Name Badges, Fund Raising items and more!

Fedora Hat - $15 each 

Cooler Bag, insulated,  
holds 12 cans, zipper closure. 

$12 each 

Years of Membership Pins, 
Now All In Stock! 

5,10,15, 20, 25, 30, 35, 40 and 45 Years - $10 each
50, 55, 60, 65 and 70 Years - $12 each

75 Years - $20 each and 80 Years - $12 each 
available but not shown above. 



Order Form
Subscription price for Grange members is $16. 

Price for those who are not Grange members is $40 annually. Price includes 1-year e-membership.

Name _______________________________________________

Address __________________________________________________________________

City, State, Zip _____________________________________________________________

Email (if applicable) ________________________________________________________

My Primary Grange (if applicable) is _____________________________________ Grange #___________

Check here if this is a renewal

Name _______________________________________________

Address __________________________________________________________________

City, State, Zip _____________________________________________________________

Email (if applicable) ________________________________________________________

My Primary Grange (if applicable) is _____________________________________ Grange #___________

Check here if this is a renewal

Name _______________________________________________

Address __________________________________________________________________

City, State, Zip _____________________________________________________________

Email (if applicable) ________________________________________________________

My Primary Grange (if applicable) is _____________________________________ Grange #___________

Check here if this is a renewal

Name _______________________________________________

Address __________________________________________________________________

City, State, Zip _____________________________________________________________

Email (if applicable) ________________________________________________________

My Primary Grange (if applicable) is _____________________________________ Grange #___________

Check here if this is a renewal


